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�e BID area is de�ned geographically (see map on pages 8-9 ).
Cambridge businesses / stakeholders within this area will vote on whether they wish to 
invest collectively in local improvements to enhance the Cambridge trading environment. 
Cambridge businesses / stakeholders will agree the projects and have control of the 
delivery organisation.

What  is  a  BiD?

A BID (Business Improvement District)

is an opportunity for Cambridge
 businesses to pool their resources,

   agree activities and make
                                         them happen. 
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170  successful  BID  Ballots  since 
the  introduction  of  BIDs  in  2004

WhaT  BIDS ARE
DOING  ELSEWHERE

Examples of projects businesses support in other BIDs including; Bath, Worcestor, Solihull, 
Lincoln, Camden, Leamington, Bury St Edmunds, Bristol, Winchester and many more 
locations.

- Evening Economy Manager
- Evening Wardens
- Retail Radio
- Pub Watch Schemes

- Fashion week
- BID area app (for smart phones)
- Events Calendar; including festivals, markets, ice rink
- Street Manager and City Centre Wardens
- Food and drink sector promotion (e.g. Dining week)
- Pop up shops - for vacant shops
- Christmas lights / campaigns
- Street entertainment
- Advertising campaigns for businesses on the radio / newspaper / bus backs / posters 
- Independence Day / Totally Locally - promoting independent businesses

night  time  economy

Marketing  &  Promotion
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- Retail Radio Schemes
- Pub Watch Schemes
- Rapid Response Clean Team
- Gra�ti and chewing gum removal
- Steam cleaning streets

- Shop front grants for independent businesses
- BID business insurance scheme
- Customer Service training and Mystery Shopper
- Footfall counters
- Car sharing website - �nding car share partners for people regularly travelling to work by car 

- Trade waste / recycling for BID businesses
- Discount card for city centre employees
- BIG Bus Deal - discounted bus pass for levy payer employees

CLEAN  &  SAFE

BUSINESS  SUPPORT
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What  does  CB bid
want  to  achieve?

WE  WANT  TO  MAKE  A  TANGIBLE 
DIFFERENCE  TO  YOUR  BUSINESS  BY:

DeliverinG  a  coordinated  and  effective  approach,
to  ensure  a  safe  and  pleasant  experience  for
your  customers.

Creating  a  friendly  well  managed  and 
vibrant  street  scene  for  your  customers  to
enjoy  encouraging  visitors  to  the  city  centre
to  stay  longer  and  spend  more.

Ensuring  that  the  BID  provides on-going 
support  to  Cambridge  businesses  continually
developing  new  projects  so  that  you   rEmain
competitive  and  sustainable.
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Projects  could  include:

SECTOR  PROMOTIONS

Collaborative  ProcuremenT  to save  you  money

Promoting  our  independent  businesses,  emphasising
the  diversity  of  the  Cambridge  retail  offer  

- Evening wardens & taxi marshalling 
- Evening Economy Manager
- Steam cleaning & chewing gum removal
- Street Ambassadors
- Events
- Christmas Lights
- Customer facing website
- Advertising / radio campaigns
- Voucher scheme / loyalty card

- Restaurant week
- Hair & beauty promotion
- Boutique quarters

- Reduced utility bills
- Trade waste removal
- Recycling
- Business Insurance

These  are  projects  that 
have  been  suggested  by 

local  businesses  so  far. 

What  are your  thoughts?

                              let  us  know 

      contact  Luke  Crane
info@cbbid.co.uk
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BID AREA PETY  CURY

CAMBRIDGE MAGDALENE  ST
MARKET  HILL
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ST ANDREWS STREET

TRINITY STREET
MAGDALENE  ST

MARKET  HILLBRIDGE  STREET
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Who will decide if the BID goes ahead?

How many other business communities
have voted for a BID in their location?

CB  BID  FAQ

A BID proposal is put to businesses and the businesses decide whether or not they want to 
support this. All businesses / stakeholders who will pay the BID levy will receive a postal 
ballot and the ballot will be conducted through a regulated electoral ballot procedure. �e 
Cambridge BID proposal will be for a 5 year period and a further full ballot process will be 
required if the BID wishes to continue beyond the 5 years.

�ere have been over 170 successful BID ballots since the legislation came in 2004.
Over 40 of these have been renewal ballots where a BID has delivered its �rst BID
Business Plan and businesses have voted a second time in favour of a further 5 years. 

Does  this  mean  the  local  authoritY
will  stop  delivering  services?

HOW WILL THE BID BE FUNDED?

NO. BID money can only be used to carry out projects/services ADDITIONAL to those 
that public agencies have to provide. Cambridge City Council is supportive of the BID 
development process and is taking a proactive role in supporting businesses and
stakeholders in investigating a BID for Cambridge.

Businesses pay an agreed levy based on the rateable value of the premises. �is is proposed 
at 1% for Cambridge for all properties with a rateable value above £20,000. �is pooled 
business resource will be managed by a newly setup Cambridge BID company. �e Board 
will be made up of levy payers and the company will be responsible for implementing the 
BID business plan and will be accountable to the BID levy payers. Businesses within the 
identi�ed BID area will pay the levy so that everyone who bene�ts will have paid towards 
the BID services and it is fair and transparent and avoids “freeloading”.

ROSE CRESCENT

CAMBRIDGE

JESUS LANE
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WhAT ARE THE BENEFITS OF A BID?

What  is  the  process  for 
developing  a  BID  in  Cambridge?

How  will  local  businesses  be
engaged  in  the  process? 

A business Task Force was set up early in 2012 to oversee the development of a BID. Views 
and ideas from surveys, individual and group business meetings will be fed into a BID 
Business Plan and the plan will then be put to businesses. �e businesses will vote on 
whether or not they wish to support the plan.

Every business in the BID study area was sent an initial questionnaire in summer 2011.
We had good feedback from these surveys, which showed that there are positive views on 
the city but that there are still improvements to be made. A workshop attended by over 60 
businesses was held in October. Individual meetings with businesses and further business 
groups took place in January, February and March and will continue through spring and 
summer. In April, 15 business meetings were held across the city and all businesses within 
the BID area were invited to participate in one of these meetings. We’ve had excellent input 
from those businesses that attended and we’re looking to build on this to make sure we 
deliver a Business Plan that you, the businesses want to support. For a copy of newsletters 
and further details we have a website at www.cbbid.co.uk.

BIDs can deliver any projects or services that are agreed by the businesses in the BID area. 
In most cases they include marketing and promotion activities, increasing safety and 
security for businesses and customers and enhancing the customer experience. �e 
important thing is that the BID is focused on delivering operational projects, which have a 
visible and tangible impact.

SYDNEY STREET

GREEN STREET

KINGS PARADE
JESUS LANE MAIDS CAUSEWAY

www.cbbid.co.uk
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BID TASK FORCE
Catherine Bolton – Sticky Beaks
“I set up Stickybeaks Café with my business partner, Lucy Robinson, in December 2010, and we've been working 
hard to play our part in increasing the reputation of Cambridge as a centre for great independent enterprises. �e 
BID is a brilliant opportunity for the business community in Cambridge to pool resources to achieve tangible 
bene�ts for the city, and we're very pleased to be a part of it.”

Michael Wiseman – �e Gra�on Centre
“I have been the Centre Director of �e Gra�on for the last eleven years and in a previous existence worked for a 
local independent based retailer for another eleven years. I am also chair of CRACA (Cambridge Retail &
Commercial Association) and play an active role in both the Kite area of the city and the historic city centre. I am 
passionate about our dynamic city centre and feel that the CBbid will enhance the attraction of Cambridge to both 
local residents and visitors alike.”

Anne Bannell – Breeze
“My husband and I have been trading in Cambridge since 1985. We have two shops, Breeze and Giles & Co, both 
on Trinity Street.  As an independent I am pleased to be part of this opportunity for Cambridge businesses, large 
and small, to make a di�erence to our city.”

Nick Allen - Sidney Sussex College
“I have been the Bursar at Sidney for the last 4 years and represent the Colleges on the Task Force.  Twice I have 
lived in areas with a BID, in London & New York, and found it made for a more vibrant, cleaner and safer area. 
I think a BID is a great way for businesses and Colleges to work together to improve the city centre.”

John O'Shea, General Manager - Grand Arcade
“My 20 year retail career began as a Sales Assistant in Cambridge M&S and it's great to be working again in our 
beautiful city. A�er 7 years in store management with M&S, I have spent the last 13 years managing shopping 
centres.”

Charlie Anderson – La Raza/Ta Bouche
“I own La Raza and Ta Bouche I’ve owned restaurants/bars and clubs in the city centre for the last 10 years. 
Representing both the night time and daytime economy I believe the BID has great potential to bene�t both.”

Nicola Buckley, Head of Public Engagement - University of Cambridge
“I’m pleased to be on the Task Force and I look forward to seeing project ideas being developed which enrich the 
social and cultural life of the City.” 

Adrian Kyndt – John Lewis
“John Lewis started trading in Cambridge in 1942 since when we have supported di�erent organisations to 
generate growth in Cambridge. John Lewis will support the BID as we have done in all the areas that we trade where 
a BID exists, it is our view that the BID's have been a real bene�t for people who trade and visit our cities.”
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The  BID T ask  Force  is  overseeing  the
development  of the  BID  Business  Plan.

The  BID  Task  Force  is  made  up  oF   businesses /
stakeholders  from  different  sectors  and  areas 
within  the  BID  boundary.   All  members  of  the  BID  Task 
Force  will  be  BID  levY   payers  if  the  BID  goes  ahead. 

John Dix – Hewitsons
“Hewitsons’ origins were on Kings Parade and we are now one of the larger private sector employers in the BID area.  
A great many of our clients and sta� use Cambridge city centre o�en and in many capacities. We are committed to 
keeping our city centre clean, safe, and vibrant for businesses, residents and visitors alike.  While our city is a 
complex environment with many stakeholder interests, the BID nonetheless represents an opportunity not to be 
missed to make further targeted improvements for the city which will bene�t all.”

Christopher Powell – Powell and Bull
“I have been involved in retailing and jewellery design since moving to Cambridge in 1972. Based in Magdalene 
Street, the original Silver and Leather Workshop was one of �rst shops in Cambridge to o�er handmade original 
designer jewellery and leather accessories. A move to a larger shop in Bridge Street ended in 1998 when the original 
business partnership ceased trading. �e experience of setting up and running the Bridge Street shop taught me an 
enormous amount about the retail environment in Cambridge, a city with unique problems and opportunities in 
the business sector. When the current shop in Magdalene Street became available I decided to create Powell and Bull 
with the objective of a return to the ethos of �e Workshop of the 70’s and 80’s, namely good design and
cra�smanship with workshop facilities on site to provide a bespoke service in a retail environment with a unique 
ambience. I have always taken an interest in the independent sector in Cambridge and was on the steering
committee of Cambridge City Centre Management, an active member of CRACA and a founding member of �e 
Magdalene Street Association.”  

Emma �ornton – Cambridge City Council
“I returned to work in Cambridge in 2006 �rst as the City Centre Manager and then my role developed further to 
include tourism when I took on the role of Head of Tourism and City Centre Management in 2007. I am passionate 
about the di�erence that e�ective partnership working can make to improving town and city centres and as such am 
also a Board Director for the Association of Town Centre Management (ATCM) representing England.  �e City 
Council is supportive of providing the city centre business community with the opportunity to explore a Business 
Improvement District for Cambridge as a mechanism for delivering a sustainable model for city centre
management.”

Roger Musgrove, Goldsmith 14 years - Cellini Jewellers
“Here at Cellini, we have been running the Rose Crescent Association for over the past thirty years. �is
organisation has been a template for co-operation from the local community. I passionately believe that the BID will 
extend this spirit of co-operation throughout the city, by delivering the extra services that Cellini, and local 
businesses alike, bene�t so greatly from.”

Gayle Martin – Double Tree – Hilton
“DoubleTree by Hilton Cambridge has been part of the Cambridge landscape for many years and plays an active 
role within the hospitality arena of the city of Cambridge. We would like to see the opportunity to deliver new 
marketing and promotion activities, increasing safety and security of our guests as well as enhancing the customer 
experience so that the Cambridge residents and visitors will enjoy and revisit the city time and time again.”
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What  will  it  cost?

RATEABLE  VALUE
OF  PROPERTY

gross  business
rates  payable

ANNUAL
BID  LEVY

WEEKLY
 COST

DAILY
cost

Businesses within the BID area pay an agreed levy based on your rateable value, not your 
business rates. �is is proposed at 1% for Cambridge and below are examples of what you 
could expect to pay based on a range of example rateable values. 

Properties with a rateable value of or below £20,000 will be exempt from the BID levy.
 

£20,000

£50,000

£100,000

£250,000

£500,000

£9,160

£22,900

£45,800

£114,500

£229,000

£200

£500

£1000

£2500

£5000

£3.85

£9.62

£19.23

£48.08

£96.15

£0.55

£1.37

£2.74

£6.85

£13.70
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CONTACT

WHAT DO  I  DO  NOW?

YOUR  VIEWS 
ARE  IMPORTANT

CONTACT  LUKE  CRANE
TO  ARRANGE  A  MEETING

BID  DEVELOPMENT
MANAGER

INFO@CBBID.CO.UK
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